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Red Label Engagement Terms and Conditions 

 

This Promotion is in no way sponsored, endorsed, administered by, or 

associated with, Twitter or Linkedin.  Participants provide a complete 

release of Twitter and Linkedin in relation to this Promotion. 

1.  PROMOTER AND PARTICIPANTS  

1.1. The Promoter is Canon (UK Limited of 4 Roundwood Avenue, Stockley Park, 

Uxbridge UB11 1AF (“Canon”). 

1.2. All entrants (“Participants”) must be United Kingdom residents aged 18 or 

over.  

1.3. Employees of Canon, its subsidiary companies, their families, agents and 

other parties directly involved with this Promotion and the sponsorship are 

not eligible to enter.  

1.4. By entering this Promotion, all Participants are deemed to have agreed to 

be bound by these terms and conditions unless notified otherwise in 

writing. 

2. THE COMPETITION  

2.1 Canon will run a social media engagement promotion (the Promotion) 

simultaneously on its Canon Business UK and Canon Pro-Print Twitter site 

and on its Canon EMEA Linkedin site (the Engagement Sites) 

2.2 The Promotion will take place on 7 September 2023 and will commence at 

09:00 (the Opening Time) and end at 09:30 on the same day (the Closing 

Time).  Entries received after 09:30 will not qualify for the Promotion.  

2.3 No purchase is necessary, it is free to enter this Promotion. 

2.4 Incomplete, invalid or inappropriate entries, or entries received after the 

Closing Time will not be eligible for publication or any Prize;  

3. HOW TO PARTICIPATE 

3.1 To enter the Promotion, the Participant will be asked three questions and 

must respond correctly to all the questions on any of the Engagement Sites.  

3.2 Only one entry per person is permitted. 

3.3 For help to answer all the questions correctly, there will be a hint that links 

back to the press centre with the Red Label product press release for easy 

reference and accurate responses Canon Launches First Carbon Neutral, 

Technical Wide Format Papers for the AECM Industry - Canon Press Centre 

- Canon UK 

 

4. PROMOTION REQUIREMENTS 

4.1 Canon reserves the right to disqualify incomplete or illegible entries or which 

do otherwise not meet the above requirements.  

 

 

https://www.canon.co.uk/press-centre/press-releases/2023/05/canon-launches-first-carbon-neutral-technical-wide-format-papers/
https://www.canon.co.uk/press-centre/press-releases/2023/05/canon-launches-first-carbon-neutral-technical-wide-format-papers/
https://www.canon.co.uk/press-centre/press-releases/2023/05/canon-launches-first-carbon-neutral-technical-wide-format-papers/
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5. THE PRIZE  

5.1 Two winners from Twitter and two winners from LinkedIn will be selected in 

accordance with the terms at Clause 6 and will each receive either 2 boxes 

of LFM055RedZero75 (175x0,841) FSC or 1 box of LFM055RedLabel 

Zero75g (175x0,594) FSC Canon Red Label Paper as elected by the winners. 

(the Prize). 

5.2 Upon receipt and verification of the claim, Canon will arrange for a direct 

delivery of the Prize to an agreed location.   

5.3 The Prize - The Red Label papers are compatible with ColorWave, PlotWave, 

imagePROGRAF, TX and TZ printers. 

5.4 Canon reserves the right to publish the name and town and county of the 

winner. If the winner does not wish such details to be published, they must 

advise Canon at time of being notified that they have won.  

5.5 The Prize is non-transferable and no cash or credit alternatives will be 

substituted for the Prize on offer. In the event that the Prize offered is 

unavailable due to circumstances beyond our control, Canon reserves the 

right to offer an alternative prize of equal or greater value.  

5.6 The Prize will be posted to the winner within 30 days after the winner is 

announced. 

6 SELECTION  

6.1 The two fastest respondents on LinkedIn and Twitter to the questions will 

be selected as the winners. 

6.2 In the event of a tie, using a Randomiser online (random number 

generator), the winner will be selected from all eligible entries for each 

handle and the winner’s name confirmed by Canon.  

6.3 Canon will add all entries to an excel sheet in order of entry to assign 

numbers. This will then be fed into the randomizer for the draw. 

6.4 Canon will contact the winner by direct messaging via LinkedIn and Twitter 

as soon as practicable after the Promotion in order to obtain delivery details 

for the Prize.  

6.5 If Canon receives any rejected or unclaimed Prize from any winner within 

48 hours of attempting to make contact by direct messaging, the original 

announced winner will forfeit their Prize.  

6.6 Any rejected or unclaimed Prize may be awarded to other entrants at the 

absolute and sole discretion of Canon. 

6.7 The Prize is provided to the winners in good faith by the Canon. If a winner 

is unable to accept the Prize for any reason, then Canon must be notified as 

soon as possible. 

7. PERSONAL DATA 

7.1 Canon (UK) Limited of 4 Roundwood Avenue, Stockley Park, Uxbridge UB11 

1AF (“Canon”).], is the Data Controller in respect of any personal data 

supplied by Participants. The personal data provided is held securely and 

may be transferred on a secure server outside the EEA. The personal data 

collected from Participants is subject to the  Canon Business and Canon 

Consumer Privacy Policies, as applicable,  available at Privacy Trust Centre 

- Canon UK 

https://www.canon.co.uk/privacy/
https://www.canon.co.uk/privacy/
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8. DISCLAIMER 

8.1 Canon reserves the right to refuse to honour any entry or to recover the 
full value of any Prize if it considers there has been an abuse or breach of 
the terms and conditions of this Promotion. 

8.2 Canon shall not be liable for any loss, damage or injury of any nature 

howsoever caused, sustained by any participant under this Promotion. 

However, nothing in these rules shall have the effect of excluding or 

restricting Canon liability for personal injury or death caused by the proven 

negligence of its employees or contractors.  

8.3 In the event of a dispute over interpretation or implementation of the rules 

on any matter related to the Promotion, the decision of the Directors of 

Canon is final and no correspondence will be entered into. 

8.4 If any part of these conditions is found by a court of competent jurisdiction 

or other competent authority to be invalid, unlawful or unenforceable, then 

such part shall be severed from the remainder of these conditions, which 

shall continue to be valid to the fullest extent permitted by law. 

9. JURISDICTION  

9.1 These Terms and Conditions and any disputes arising out of or in connection 
with them shall be governed by and construed in accordance with the laws 
of England and Wales  and will be subject to the exclusive jurisdiction of the 
English  courts.  
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